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DEN SOM “EIER” KUNDEKONTAKTEN BLIR VINNEREN, OGSÅ INNENFOR FORSIKRING
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INSURANCE TECHNOLOGY STARTUPS ARE RAISING FUNDING IN 13 CATEGORIES, TO 
DATE 545 COMPANIES RAISED 6.5 BN USD
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Product P2P Customer platforms User Acquisition Insurance investors Reinsurance

Comparison / Marketplace Infrastructure / Backend

Auto Health Enterprise DataLife, Home



THERE ARE RISKS AND COSTS

TO ACTION

…

RISK OF ACTING..



THERE ARE RISKS AND COSTS

TO ACTION

BUT THEY ARE FAR LESS THAN

THE LONG RANGE RISKS OF

COMFORTABLE INACTION

- JOHN F. KENNEDY

VS. EXISTENTIAL RISK



MANGE TRENDER Å FØLGE

Macro
economy

Regulation & 
politics

Climate & 
environment

Technology & 
digitalization

Customer 
behavior

Slow economical growth

Low/negative interest rates

Immigrant crisis

Climate uncertainty; more 
extreme weather conditions 

Connectivity 
& IoT

Big data/ 
analytics

AI & Machine 
learning

Omni-channel

Simplicity/ 
User-friendliness

Health & wellness

Ratings, forums &
comparison sites

Mobile first
Data privacy

Social security reform

Robotics & 
Automation

Solvency 2

Personalization

Self service

EU: variable compensation 
of sales force visible to 
customers

eCall

Wearables
Autonomous 
vehicles

Sharing economy

Urbanization

Blockchain

Gamification

Ageing population

Digital health/ 
eHealth



WHAT IS TECHNOLOGY?

•Gives you tools to solve your problemsEnabler

•Gives others tools to compete with youCompetitor

•Changes people’s behavior and value systemDisruptor



IF HAR EN STERK TILSTEDEVÆRELSE I INNOVASJONSHUBER



ET MOTORMARKED I ENDRING
Vi følger trendene og ligger i forkant med nye forsikringsløsninger!



NY TEKNOLOGI – ENDRING I KUNDEKONTAKT, RISIKOBILDE OG 
FORBRUKSMØNSTER



VOICE-CONTROLLED INTELLIGENT PERSONAL ASSISTANTS – A FUTURE 
CHANNEL FOR CUSTOMER ENGAGEMENT? 

Launched late 2014, approx. 10 million sold devices 
(currently available in the US, UK and Germany) Launched late 2016, approx. 1 million sold devices 

(currently available in the US and UK)



BLOCKCHAIN – EN HJØRNESTEN FOR EN MULIG DISRUPSJON?



GLOBAL HEALTH AND WELLNESS TRENDS

Personal
training

Corporate 
wellness

Health & 
fitness apps

Health
coaching

Wearable 
devices

Increasing use of wearable devices, 
however slower growth than 
previously expected ~10-20% YoY. 
About 16% of US adults regularly 
used a wearable device in 2016

Health coaching has risen approx. 
40% in the last years in the US, 
mainly driven by increased health 
related problems

Health tech & fitness apps are 
now big business. Three fitness 
app companies was acquired by 
Under Armour in 2013-2015 for 
USD 700 million in total; 
MyFitnessPal, MapMyFitness and 
Endomondo, with ~130 million 
users in total 

Workplace health promotion 
activities are increasing, incl. use 
of challenges to engage 
employees. Many tech companies 
develop apps designed for 
corporate wellness programs, e.g. 
Virgin Pulse, Vitality, Challenges




